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Abstract

This research includes two main purposes. To begin, research the agrotourism context of Nawang District,
Nong Bua Lamphu Province. Next, analyze the components of the virtual agritourism of Nawang District, Nong
Bua Lamphu Province. The Mixed Methods Research will help achieve these two goals. According to qualitative
research, the sample group consists of 11 people from government agency representatives in tourism, 7 people
from private agency representatives in tourism, and 20 people from community representatives and agricultural
entrepreneurs in Nawang District, Nong Bua Lamphu Province. In addition, the sample group for quantitative
research was 400 people of Thai tourists. The data collection tools include in-depth interviews, focus group
discussions, workshops, and questionnaires. The quantitative research was analyzed from the tourist

questionnaires by finding the statistical percentage, mean, and standard deviation.
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The results show that; firstly, the agrotourism context of Nawang District, Nong Bua Lamphu Province
possesses the main strengths that have the possibility to develop and upgrade tourism because of the plentiful
resources of Nawang District. For instance, this area could be productive in every season, so it is also known as
“Civilized Agriculture and Safe Food.” Besides, Nawang District is one of the major agricultural producing areas,
and the district has numerous tourist attractions with many unique things such as cultures, traditions, and former
ways of life. As well, the other fascination of people in Nawang District is friendly relations and services, and they
are willing to learn modern technologies. Individual agrotourism activities and OTOP, in which each sub-district
has its own identity, can be founded in this area. Following that, the results indicate that the components of the
agritourism should be shown on the virtual media, allowing tourists to realistically sense the agrotourism, and
the community can apply it to make the district successful. The overview is at a high level (X = 4.16, S.D. =
0.72), and should include these main factors; tourism resources (X =4.28); zoning management (X =4.30); services
(X =3.80); activities, learning, and entertainment (X =4.10); groups of people (X =4.24); products (X =4.26).

Keywords: composition, community based agritourism, virtual tourism
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2. ISEMITNANAIMALGANIA 4.27 | .798 el
3. psiftsnavsendnsusmnisneesivarnvansuasiiauladielidnveaiieldsuey | 4.36 | 648 110
374 4.28 | .738 4N
FrunsSannsiui (Zoning Management)
1. mstheiliiiuanmauuiifiannsasesfusummuzvesinvioadiedldvarsguuuy 4.29 | .681 )
WU fnsdmsudnseu maduein neauiinis WWudy @av
2. msfithevenmafiderunslddaay Wilahe 4.33 | .665 110
3. ﬁagmwumﬁauﬁa (Virtual Media) pasiinsuendsloufonssumsinunsiviannvans | 4.27 | .709 el
Wiesessutihviosdienldegaumnza
57U 4.30 | .685 110
FTUNITUSNTS (Service)
1. msflguduinmslideyaiumsviesisndanuasvesyusuuitnvieaiien 3.78 | 774 1N
2. miﬁmeqﬂu%mii”mmmmazLﬂ%aﬁ'm fugyante Suwnevesiissan wam 3.66 | .763 110
3. psinisenevhliiuiseunvusiedufinesliusnsseninsnisvhRanssuusas 3.97 | .687 110
a0l
57U 3.80 | .741 110

amuudgna:umul BKIdng1agsiBngiagy 410



msUs:3ud3IMss:aua s1nnIasdzIms Ason 9 Us:910 w.A. 2566
“\)1u5€uﬂou‘Iuﬁ|u“iauns:dumsugﬁvqarhqnuaoquuu" sui 22 iwAy 2566

A15197 3 (59)
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el (2536) uarUszans AUTen (2547) Ténamis Sndnvaidauyeealiluiamadeaiuin Wudmidsivinliyaeadud
anuusivesdies Wunsuewmueduwdiuieg vesdauingndulas wu wee wesmuesinduaulne 1Wupudau
uesnuesidunnseainuu AResndnualluudirineg vesuneiotiues Fsazuansaangdu noiinssuiudazynnauans
ponnarluagfulitaniumedsannulassaionadnsiug lufuresesdusznovreamavenilondununsyuvly
sUuvuaileuass anunsafinnsanesdusznoumsvieadisndanumsyuvulugunuuaiouasalailu 6 Ussiuddry 1éun
1. #undwennsnisvieadies (Tourism Resources) 2. funnsdanisitud (Zoning Management) 3. A1UNISUSNNT
(Service) 4. AuAINTIN MTLTUF Uaztiunuinis (Activities, Learning and Entertainment) 5. dnunguyanaa (Group of
People) way 6. Fundnsinsi (Products) Tsaenndesiu unna wasuy wazany (2563) levimsideies suuuuns
Uimsdamsveafiandununsdmindunyd maauesuuvumsuimsiansmsvieniivndanumsimiadunyilnensi
Foyamsdnnisra 4 §f wueneenidudiug uduhuszneulmilinaeiduismslml fsanmsoutsguuuunsuims
Fansvieaflondunuasimiadunysld 3 suuvuiude 1) sUuvumsianisvieafisndunynsiunaiaanizngs
(Niche Market Style) 2) gﬂuuumﬁmnwﬁauﬁm@qmwmmumi%’mmiﬁuﬁ (Zoning Style) 3) JUUUUNTIANTS
viauﬁmL%amwmﬁﬁaug”iﬁmwm (Learning Style) wardtaanndosiuaiisng nnuassd, wRuT dowdsey, warAudu
Syaius (2546) leFnwAeafuesdUszneuvesmsvisafisanuinsvieadiesdesiilsisedusznounan 3 Uszns fe
1. p¥wennsmsviesiien nunefs anuivieaiinfidugamnevesmsviesdindmiunaviendeaiu orefiniseaiielu
aowilidaduanivesioalullagiuviedunsieaioaluwasansilddadenly 2. aannisvieadien nneds
panafiiludesnsmsvieailen dnway JULUURINTTL wagngAnssuvesinvieadiedasvioumnudesnisdenoliinns
povauaslusULUUYeINITUINT uay 3. asdnsuaznsuinng mneds meluaniuivieafisrvuun msazdesdinisdnnis
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msfnw Wusy Tuduvesmsvieafisrguiuuiaiiouads (Virtual Tourism) falauidefAeites 1wy vuideves Juvug
UITN wazAme (2564) TildAnwITes nsduasunmsveadisadaiamn lnegldimaluladiatiousds wudh swideild
InquszasdiiteimundedaaiumsvisaiefiinsUszgndlfineluladiafloussefunisvieailssdminandadumalulad
Alguiusnumsuansnwvieanimwindesaiouaidudnuae 3 17 shiliivienferdnadeusgluaniuiivieadivasss
faldduiunmsimudoluzluuunmaiiousiuuy 360 ssrmuasluna 3 SAlHUsNsuyRsIniugUnsaiusEanana
mmafiouaTeteiliinvieafenlimsuidnvazsunssdadutasuanmalsazdoadaauaiioulfimluanuiiodud
thiaueswiuderieniuazininaudidainusssuvoundniondeafeoiuueundiatuiietisd uaiuauinalaves
WaiaaLiien HansUsziliuauianelasgluseduunn (X=4.43, SD.=  0.55) uazdiaenadosiunuideves
wauAuns Audihumi (2562) AnwideiFes msduaduuvaswionfieriminumansanulasldiveluladiadouats nuin
mMTeadiiiinguszasdiiio 1) Wauwealulatiaiourivioaiissdminumansay uay 2) Anwinisseuiuiagauiia
welaveuldueundindulaiiouaseiminumiaisaiu nan153denuin 1) waannsiaweundindu AR umaisaiu 1o
Wadws 3 dau il 1.1) Marker TuguuulaminfissdnUssanduitustoyavieaiienvesundsondiordminumansau
5 wite Usgnaume nses1auigu gaunsei quiuedn ssedudiunside (wsenvsusea) wazagmuldung 1.2) Model
Tugtuuuueindu 3 §3 Aimsiedoulm vewuvawisuiisrdminumeansaiu 5 wis Ussnause wizs1ungu fdunsm]
g wegduiunside (nsennsuena) wazaznuliung 1.3) ueundnduuukeunsess 31u3u 1 weundintuniegls
o AR umasau fianansasenmuazunmangludanesulatineg linansussfiuanuminzauveseundndu
AR 1Ma13A1Y 3 U Usenaume sumsinuldamuainamingay aulsedniainnisiieng wagdiunisidau wuh
namsUsziuaumnzanlnsnmsmegluseduinn wag 2) nanisseniutazfiselavesinvieaieafiaudiowelasie
Louwdlatulaiouaiaundsionilsndeiamsssy Tnenmsmegluseduunn unanuidedaniiiinnuaonadesiufide
Loundnduduaiummenieludminmsysamemaluladiaiiousts vomaduns Amsy uazans (2563) wuin
mMfendsiidunsimuueundinduuuszuulfifinisueunsesd Tnsdingusasaite (1) Wauweundinduaads
nMsnoaiiendedng s1newine Sminmusysa atssduvumaluladiasiousss uaz (2) Anwianudimelaves
thmeuilriifneusundinduaaiummeniiondeiig sunenne fminmesysa aesuuuumaluladiaiousss
KaMTITeNUI7 (1) woundieduiiianuuniuindnnisielasnislynaesuuiiofiewiiotiluass Markers 210ty
Filoanauanuinouiondeinauandusiuvumaluladiaiiouss waz (2) amnuflewslanuin dameadioaiiaiy
flanslanemslvnuueundinduanaiunsmeaiisndsing sunenae Smiamvsysa assuuuumaluladiaiiousss
Tunmsmegluseduann (X = 4.44, SD. = 0.61) HiifinanandaaenadastunuiTeves auAsA U, A NOINY
uay Udnad seausna (2563) BaldAnuideiios msvszgndltinaluladlaniasioustafunsvieaiiondeiausssn wui
mu%’&ﬁﬁi’mqﬁismﬁﬁaa%ﬁa Application fiUszgndliinalulad Augmented Reality snasrafulaniasiouasaiunis
vieuflsndeiamsssudmiudunumslunsduaiunmsvieaiivadimindodml TnsnswaunaunraivasiluFoswes
weluladlaniafionsss ilesndmindedwiifudondunuasduieseyinddifionsds 700 9 Feeitedasly
weluladnsadulaniaiiousdadunvusegndldfunsieaiisudeiausssudenanaunaiunisairsuuudiasamg
poufmesiteainsdaaiiousdslifudlinuliiugpmemesgusiassamuiiiunisuansuauugunsalindeuiifivinliing
Tuinadsnoaisdnuasflafioutiwonisaidlunuanuwuilsaaudifuuud wivvesinafduadludmindodsl
wuulaniafouaisvuneundiadusie  waluladieesifieifunisairsuszaunisalfiudanlnsliuninyieaiiio
Imuaﬂwém‘ﬁuﬁﬂimaﬂﬂﬁwﬂﬁa%ﬂﬂamaﬁauﬁaé’fauqﬂ (Virtual reality history system) a1nilsidunisuansua
Taniaiiounss flazsaevinliinvieaiienlimsuiednvasvostusaaauiifemans vielianysaifiiiuoglutaqiu
wianansofiosiuldfeenuauysollusluuufafurhussuuueUndiady
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wiwawmé’wLﬂami’aﬁﬁauuwauwuﬁua”mw%maﬁlﬂuﬁmvﬁauSwimmiu‘[agﬁﬁuaﬂﬂ wazfalAanTTUNINIT

[
o ¢ o Au o

vieuflondununsiusndnel visildinansinusi OTOP ﬁﬁm’mimLﬁiuLLavhJmﬁaﬂm‘[.ut.wiavﬁwagﬂﬁw UALIINAIT
Futeyaannguiliteyandn 4 ngu Téun mihdivihenuanig wnvu vy wazdnviouiien Tufuessddszneuves
nsvieaiieandanuasiiaasilludesuuuuiaiiousss (Vitual Media) ieliinvieadioaldduianisvieafiondaununs

981981939 wazguruaansathlusuldlivssauanudnsald amsiweglusediuan (X = 4.16, S.D.= 0.72) AsUszney
TUeasiusznaudfy &ail 1) funinernsnsveaiien (Tourism Resources) (X = 4.28) 2) funsdnnsituil (Zoning
Management) (X = 4.30) 3) fuUNTUINNT (Service) (X = 3.80) 4) AuAINTIN NMSISEUT Waztiunuins (Activities,
Learning and Entertainment) (X =4.10) 5) sunguyana (Group of People) (X =4.24) uaz 6) Aundnsioud
(Products) (X = 4.26) Fsarnuansideiina1aan suneunts fvdanuesthdgiivsuniiuiifimnsauuninisimalulad
sUnvuasiouaiadunuiulfifiesosfuanunsaifildarisamanisalldlueuian o1fiivy anunisainisszuinves
COVID -19 viomniAansunsssuiaveadeliiaduy envarlallinisssuinues COVID -19 agnaien Gsoraninnugunss
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agitui Im%’ﬂﬁumuﬁuwamﬁa i QR Code THaunuidlugnimads anuiinss wasAanssuiidasdluiiuiivondle
Funuasiiug WidnveaileldsFnudeuluvieaiisints LumﬂwuﬂmmmmmﬂmLaumwaat.wmmsﬂumma Wi
uﬂ‘mmmmﬂmmmuwaﬂwuwmmmmammaaiﬂLLUULammiﬂ,m Taggnoasiifunssaily Virtual 360° NawangPaTour
WiinveadesldRamunsusisly wiadunsswduiledonanssuildy Vitual 360° wrannsanduiesenRanTIIELe
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“Virtual Tourism”
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